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Abgract

An example of the mer chandise development that introducing mar keting resear ch at the agricultural experimental gation: —A case
of green soybean productsin Akita Prefecture—

Fuminobu SAITOY, Saki KI'YONO?, Kenretsu UEDA?, Y asunori HIMORY?, Fumio 11ZUKAY

(PAkita Prefectural Agriculture, Forestry and Fisheries Reseerch Center  ?Miyagi University JAkita Prefecture Kita-Akita Regiond
Affairs Department  PAkita Prefecture agricultural public corporation  PRetired AkitaAgricultural Experiment Station)

Key Words Green soybean, merchandise devel opment, agricultura marketing,

We compared with merchandise devel opments of new green soybean varieties by commercdid companies and by the agriculturd experiment
dation to detect aproblem. And these methods are asfollows, used the marketing research to solveit.
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Arrangement system to cooperate rlevant people incdluding green soybean growers.

Presentation of results of marketing research & shops.

Demongtration of effectiveness of sdespromotion activitiesa shops.

Investigation of purchese rate change according to the different display way.

Establishment of the shipment system to control product quantity and supporting theintroduction of the new package.

gk~ 0w DR

Results of these activities and research are asfollows,

1 Locd Sysem Promoation Group which consgted of the rdevant people incduding breeder, growers to fam producer and
prefectura government cooperated together to promote expanding aproduct of “Kaori Goyou'”.

2. We confirmed the gap between production Ste and consumers about green soybeans produced and sold in September with
marketing research & shops.

3. Wefound it effective to show an indication of production site on the point of purchase advertisng was effective by the research of
consumer’ sbuying behavior.

4. Idand display increased the purchaserate.

. Enough product lotsto implement island display were necessary.

6. We investigated consumer’s requirement for a package of green soybeans through consumer’s group interview and supported

producersto make the new packageto meet them.

Therefore, we proved that using the marketing research method for the merchandise devel opment processwas very effective.



